Brief Title: Rebranding Announcement 
 
We've embraced a new identity keeping our legacy intact. We have rebranded ourselves to BOBCARD. Attached is the logo file and our rebranding approach. 
 
This brief is on how to reveal our new face to Bharat.
 
BACKGROUND & OBJECTIVE:
 
Why have we rebranded ourselves? What problems we are trying to solve?
To shake up things for us. We've been building our brand in small corners through small marketing activities. We realize we need a big leap, a modern outlook for the present generation, to be relevant to rapidly changing TGs. Our parent brand bob World has done it, we need to be at par, especially when we are in a business that expects us to be a more modern child.
 
What do we intend to achieve?
Business Objective: To be among the top 5 credit card providers. A highly competitive NBFC to SBI Card.
Brand Objective: Reset all stakeholders' views of us. To see a shift in brand awareness and a leap in brand salience while gaining brand equity.
Why do we think we can achieve this? What are our RTBs? 
We were the pioneers of credit card when we started in Year 1994 but then lost our mark. We reemerged in Year 2018, started small but now we are expanding. 
From the outset, our vision has been to provide innovative credit card solutions, and it's been a journey filled with both challenges and fulfilment. From the early days of plastic credit cards, we have evolved to provide cards equipped with features like NFC, UPI, and more. Our credit card offerings now rival the best in the industry, complete with enticing offers from leading brands. We have also forged valuable partnerships with organizations such as HPCL, IRCTC, Snapdeal, and our esteemed Defence Forces. Additionally, our affordable credit solutions on EMI have been tailored to meet our customers' financial needs seamlessly and conveniently.
Our unwavering commitment to a "Customer-Centric" approach has been the driving force behind our progress and transformation. 
Target Audience and Market
Through our products, we can say we have Credit for Everyone in Bharat.
What's Next?
We are ready and now need to make an announcement in a manner that with this launch itself, we can start improving our customer perception. Generate strong buzz among potential customers, rekindle customer interest, and re-engage existing users.
[bookmark: _GoBack]We want to launch our new brand through a big blast and then tell our brand story in parts through multiple digital platforms so we can keep building the excitement around it. 
